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OUR STRENGTHS

- MARKET PENETRATION

- BRAND RECOGNITION

- DIVERSE PORTFOLIO

- CREATIVE TALENT

- WORKFORCE

- COMMUNITY PARTNERSHIPS

- FLEXING OUR MUSCLE

- SAME FORMULA AS CORE BUSINESS



Why Events?

The Most Obvious Reason:

Revenue

Sponsorship Sales

Ticket Sales

Booth / Ticket Sales

VIP Packages

Premium Seating

Merchandise



Why Events?

1. Allow us to capitalize on our STRENGTHS

2. Others swoop in and take $$ out of market 



WHY EVENTS?
3.  SMBs struggle for foot traffic



WHY EVENTS?

4. Grow Your Customer Base

5. Engage Your Readers

6. Get to Know Your Clients

7. Strengthen Underperforming Audiences

8. Showcase High-Performing Audiences

9. Sell Subscriptions

10. Capture $$ from Different Buckets

11. Marketing Your Events, Markets You 



WHY EVENTS?
12. Over 30% of Gross Expenses: Marketing

Sample Event Expenses

Marketing

Materials

Production

Facility
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