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Registration is an important tactic that should be adopted to in-
crease the share of known visitors to a site.

Real-time propensity scoring is likely not adding much value to 
your subscriber acquisition process.

The paywall (or metre) is only one part of a multi-channel acqui-
sition strategy, which includes e-mail, interstitial calls to action, 
and other nudges to subscribe.

Propensity-to-subscribe scores applied to unknown visitors 
should be used with caution.

An optimal intelligent paywall strategy should have a “rain-
bow” pattern of access, with a tight paywall on the ends of the 
engagement spectrum and more content offered to the medi-
um-engaged user segments.

Engagement segments are often a better predictor of subscrip-
tion likelihood than propensity scoring for anonymous users.

Overall, less content should be offered for free.
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