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Digital 
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Delivery 
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and Ink 
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Operating 

Margin

Avg. CLV 
Score

Very High 9,939 2,326.01$ 14.87$    1.53$      2.92$      1.76$      10.19$    85
High 2,887 2,336.57$ 14.94$    0.09$      2.93$      1.76$      10.25$    85

Medium 4,118 2,347.30$ 15.01$    0.03$      2.91$      1.77$      10.33$    86
Low 4,444 2,347.09$ 15.06$    0.01$      2.94$      1.76$      10.36$    86

Very Low 144 2,461.93$ 15.67$    0.00$      2.99$      1.82$      10.86$    88
N/A 2,749 2,316.49$ 15.04$    -$       2.95$      1.82$      10.27$    85

Grand Total 24,281 2,334.47$ 14.96$    0.64$      2.93$      1.77$      10.27$    85

CLV Segments - 6Day plus Digital
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Very High 4,557 1,271.95$ 6.94$      1.47$      0.50$      0.33$      6.12$      65
High 792 1,244.42$ 6.86$      0.08$      0.49$      0.33$      6.04$      65

Medium 902 1,201.35$ 6.77$      0.02$      0.50$      0.34$      5.94$      63
Low 946 1,159.19$ 6.67$      0.01$      0.51$      0.35$      5.81$      61

Very Low 34 1,105.84$ 6.56$      0.00$      0.47$      0.30$      5.79$      59
N/A 542 1,131.32$ 6.63$      -$       0.52$      0.35$      5.77$      61

Grand Total 7,773 1,236.70$ 6.86$      0.87$      0.50$      0.33$      6.03$      64

CLV Segments - 1Day plus Digital
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Very High 59,772 950.55$  4.15$      1.72$      -$       -$       5.86$      51
High 10,026 560.83$  3.28$      0.08$      -$       -$       3.36$      40

Medium 11,344 466.62$  2.86$      0.03$      -$       -$       2.89$      35
Low 10,979 396.46$  2.55$      0.01$      -$       -$       2.56$      29

Very Low 344 360.92$  2.46$      0.00$      -$       -$       2.46$      25
N/A 6,555 349.13$  2.40$      -$       -$       -$       2.40$      22

Grand Total 99,020 752.35$  3.61$      1.05$      -$        -$        4.66$      44

CLV Segments - Digital Only
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