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Accounts Targeted  632

Percentage Saved 1.78%

Incremental Saves 11

Club Member Median Spend $339.53

Yearly Revenue Saved from Saves $3,380.15

Treatment Post-Target Spend per Member $114.37

Control Post-Target Spend per Member $104.47

Incremental Post-Target Spend per Member $9.90

Incremental Spend Lift  $6,256.80

Winery Total Return on Investment $10,086.95
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